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MANAGEMENT

Associate in Applied Science Degree: Management

This 64 credit-hour program is designed to assist students in a wide variety of business occupations. The
curriculum is structured to meet the needs of individuals interested in gaining or improving management skills. The
program not only develops abilities to organize, coordinate and evaluate the functions of a unit, department or
branch of an organization in either an industrial or an administrative management capacity, but also provides the
fundamental management skills needed by the successful owner-manager of a business.

FIRST YEAR
First Semester

ACC 101 Introduction to Financial Accounting ........................... 4

ENG 101 Composition................................................................. 3
MGT 111 Introduction to Business Organization ........................ 3

MGT 150
1

Business Math ............................................................. 3

MGT 160 Principles of Supervision............................................. 3
PSY 101 Introduction to Psychology ..........................................   3

19

Second Semester

ACC 102 Introduction to Managerial Accounting........................ 3
CIS 101 Introduction to Computer Information Systems .......... 3

English elective ..................................................................................... 3
MGT 270 Principles of Management........................................... 3
PSY 245 Industrial/Organizational Psychology..........................   3

15

SECOND YEAR
First Semester

ACC 211 Business Law I ............................................................ 3
ECO 200 Introduction to Economics........................................... 3

Electives
2

..................................................................................... 6
MKT 245 Principles of Marketing ................................................   3

15

Second Semester

Humanities elective .................................................................................. 3

Electives
2

..................................................................................... 6
MGT 218 Introduction to Finance................................................ 3

MGT 291 Problems in Management and Supervision ................   3
15

1
A proficiency test, available in the Assessment and Testing Center, may be utilized to meet the MGT
150 requirement.

2
Electives: ACC 216, MGT 115, MGT 154, MGT 165, MGT 168, MGT 170, MGT 204, MGT 205, MGT
206, MGT 207, MGT 211, MGT 225, MGT 230, MGT 254, MGT 265, MGT 266, MGT 274, MGT 275,
MGT 276, MGT 280.

Students need to choose a course to meet this requirement that also meets the World Cultures and
Diversity graduation requirement.
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MANAGEMENT

Associate in Applied Science Degree: Small Business Management

This 60 credit-hour program is designed as pre-service training for those people planning a career in small
business. Additionally, the program may provide in-service training for people working in the field.

FIRST YEAR
First Semester

ACC 101 Introduction to Financial Accounting ........................... 4

ENG 101 Composition................................................................. 3
MGT 111 Introduction to Business Organization ........................ 3
MGT 150 Business Math ............................................................. 3

PSY 101 Introduction to Psychology ..........................................   3
16

Second Semester
ACC 211 Business Law I ............................................................ 3

CIS 122 Database Software...................................................... 1

Elective
1

..................................................................................... 3

ENG 130 Business Writing.......................................................... 3
MGT 154 Small Business Management...................................... 3

OFC 133
2

Word Processing Software I........................................   2

15

SECOND YEAR
First Semester

CIS 124 Advanced Spreadsheet Software................................ 1

Elective
1

..................................................................................... 3

SOC 101 Introduction to Sociology or

SOC 215 Introductory Social Psychology................................... 3
MGT 160 Principles of Supervision............................................. 3
PHI 150 Business Ethics ........................................................... 3

PSY 245 Industrial/Organizational Psychology..........................   3
16

Second Semester

Electives
1

..................................................................................... 7
MGT 254 Small Business Formation........................................... 3

MKT 245 Principles of Marketing ................................................   3
13

1
Electives: ECO 115, MAT 101, MGT 115, MGT 165, MGT 205, MGT 206, MGT 207, MGT 211, MGT
230, MGT 265, MGT 270, MGT 274, MGT 275, MGT 280, MKT 106, MKT 140, MKT 217, MKT 240,
MKT 250.

2
Prerequisite waived for Small Business Management students.

Select one course, both courses meet the World Cultures and Diversity graduation requirement.

Advanced Management Certificate

This 18 credit-hour certificate program continues the development of management skills learned in the General
Management certificate. It is designed for those students who wish to further explore the specific qualifications and
requirements necessary for mid- to upper level management positions.

Required:

MGT 111 Introduction to Business Organization ........................ 3
MGT 160 Principles of Supervision............................................. 3

MGT 270 Principles of Management........................................... 3

Electives: Select at least nine credit hours from the following courses:

MGT 150 Business Math ............................................................. 3
MGT 168 OSHA Standards and Compliance Procedures.......... 3
MGT 205 Leadership Foundation................................................ 1

MGT 206 Leadership Skills ......................................................... 1
MGT 207 Leadership Trends....................................................... 1
MGT 218 Introduction to Finance................................................ 3

MGT 225 Applied General Statistics ........................................... 4
MGT 230 Topics in Business....................................................... .5-3
MGT 274 Operation Management............................................... 3

MGT 280 Human Relations in Business ..................................... 3
MGT 291 Problems of Management and Supervision................ 3
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MANAGEMENT

General Management Certificate

This 12 credit-hour certificate program offers the student the opportunity to receive fundamental management
skills for entry-level management positions.

Required:

MGT 111 Introduction to Business Organization ........................ 3
MGT 160 Principles of Supervision............................................. 3
MGT 270 Principles of Management........................................... 3

Elective
1

..................................................................................... 3

1
Electives: MGT 150, MGT 205, MGT 206, MGT 207, MGT 280, MGT 291.

Human Resource Management Certificate

This 18 credit-hour certificate program is designed for those individuals interested in employment in the human
resource field.

Required:

MGT 111 Introduction to Business Organization ........................ 3

MGT 265 Human Resource Management .................................. 3

Electives: Select 12 credit hours from the following courses:

ACC 216 Employment Law......................................................... 3
MGT 204 Training and Development .......................................... 3
MGT 266 Wage Analysis and Administration ............................. 3

MGT 275 Labor-Management Relations..................................... 3
MGT 276 Collective Bargaining................................................... 3
MGT 280 Human Relations in Business ..................................... 3

Small Business Management Certificate

This 15 credit-hour certificate program is designed for those individuals who want to develop management skills to
be used in small businesses.

Required:

MGT 154 Small Business Management...................................... 3
MGT 254 Small Business Formation........................................... 3

Electives: Select a minimum of nine credit hours from the following courses:

ACC 101 Introduction to Financial Accounting ........................... 4
BFC 215 Financial Statements Interpretation and Analysis ...... 3

MGT 211 Internship in Small Business ....................................... 3
MKT 245 Principles of Marketing ................................................ 3
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MARKETING

Associate in Applied Science Degree

This 61-62 credit-hour is designed for persons interested in preparing for positions in the dynamic field of
marketing.

Career opportunities in marketing are quite extensive and diversified. Career objectives of persons completing this
program would be in the areas of advertising, sales, sales promotion, market research, product development,
pricing, wholesaling, direct marketing, retailing and merchandising.

Students can choose a basic program of study in marketing or one of the specialized study areas. Students
earning an associate in applied science degree in marketing must complete the following required general
education courses, required core courses and 21 credit hours of course work from the specialized study areas

1
.

Required General Education Courses:

ENG 101 Composition................................................................. 3
ENG 102 Composition or
ENG 130 Business Writing I or

SPE 101 Fundamentals of Speech Communication.................. 3

Humanities elective .................................................................................. 3

MGT 150 Business Math (3) or

Mathematics elective
2
 (3-4) ....................................................................... 3-4

PSY 101 Introduction to Psychology .......................................... 3

PSY 245 Industrial/Organizational Psychology.......................... 3

Required Core Courses:

ACC 101 Introduction to Financial Accounting ........................... 4

ACC 102
3

Introduction to Managerial
Accounting or

ACC 211 Business Law I ............................................................ 3

ECO 200
3

Introduction to Economics or

ECO 211 Microeconomics........................................................... 3

CIS 100
3

Computer Fundamentals or
CIS 101 Introduction to Computer Information Systems .......... 3

MGT 111 Introduction to Business Organization ........................ 3
MGT 270 Principles of Management........................................... 3
MKT 245 Principles of Marketing ................................................ 3



CAREER PROGRAMS

175

MARKETING

Specialized Study Areas:

Depending on the student's career needs, he/she may choose courses from the
following specialized study areas. It is recommended that students pursue one of the

following specialized areas and consult with the program coordinator or Student
Development faculty member.

Marketing

Any combination of 21 credit hours may be selected from the courses listed below.
MKT 105 Sports Marketing ......................................................... 3
MKT 106 Retail Merchandising................................................... 3

MKT 140 Principles of Professional Selling................................ 3
MKT 202 Marketing for Non-Profit Organizations....................... 3
MKT 217 Advertising................................................................... 3

MKT 240 Advanced Sales Skills ................................................. 3
MKT 246 Business to Business Marketing ................................. 3
MKT 247 Consumer Buying Behavior ........................................ 3

MKT 248 Direct Marketing .......................................................... 3
MKT 250 Retailing....................................................................... 3
MKT 252 Internet Marketing........................................................ 3

MKT 255 Marketing Research .................................................... 3
MKT 260 International Marketing................................................ 3
MKT 280 Marketing Problems..................................................... 3

MKT 281 Internship in Marketing ................................................ 3
MKT 285 Topics In Marketing ..................................................... .5-3
MKT 290 Principles of Exporting and Importing ......................... 3

Retailing

Required:
4

FAS 212 Visual Fashion Merchandising or

MKT 110 Retail Store Layout and Imaging................................. 2
MKT 106 Retail Merchandising................................................... 3
MKT 120 Customer Service........................................................ 1

MKT 250 Retailing....................................................................... 3
MKT 251 Retail Merchandise Management ............................... 3
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Associate in Applied Science Degree continued....

Electives:

Select at least nine credit hours from the following:
4

MGT 154 Small Business Management...................................... 3
MGT 160 Principles of Supervision............................................. 3

MKT 140 Principles of Professional Selling................................ 3
MKT 217 Advertising................................................................... 3
MKT 247 Consumer Buying Behavior ........................................ 3

MKT 252 Internet Marketing........................................................ 3
MKT 248 Direct Marketing .......................................................... 3
MKT 281 Internship in Marketing ................................................ 3

MKT 285 Topics in Marketing ..................................................... .5-3

SALES

Required:
4

MKT 140 Principles of Professional Selling................................ 3
MKT 141 Sales Management...................................................... 3

MKT 240 Advanced Sales Strategies ......................................... 3
MKT 247 Consumer Buying Behavior ........................................ 3

Electives:

Select at least nine credit hours from the following:
4

MGT 160 Principles of Supervision............................................. 3
MKT 105 Sports Marketing ......................................................... 3

MKT 106 Retail Merchandising or
MAT 125 Purchasing................................................................... 3
MKT 120 Customer Service........................................................ 1

MKT 202 Marketing for Non-Profit Organizations....................... 3
MKT 246 Business to Business Marketing ................................. 3
MKT 248 Direct Marketing .......................................................... 3

MKT 252 Internet Marketing........................................................ 3
MKT 281 Internship in Marketing ................................................ 3
MKT 285 Topics in Marketing ..................................................... .5-3

MARKETING COMMUNICATIONS

Required:
4

JNM 232 Introduction to Advertising or

MKT 217 Advertising................................................................... 3
JNM 233 Introduction to Public Relations................................... 3
MKT 255 Marketing Research .................................................... 3

Electives:

Select at least 12 credit hours from the following:
4

JNM 136 Broadcast Writing ........................................................ 3

JNM 235 Publications Editing and Design.................................. 3
MKT 140 Principles of Professional Selling................................ 3
MKT 246 Business to Business Marketing ................................. 3

MKT 247 Consumer Buying Behavior ........................................ 3
MKT 248 Direct Marketing .......................................................... 3
MKT 252 Internet Marketing........................................................ 3

MKT 260 International Marketing................................................ 3
MKT 281 Marketing Internship.................................................... 3

1
Students are reminded that not all courses are offered each semester. In determining course selection,
the student should consult with a Student Development faculty member or program coordinator.

2
Mathematics elective: MTH 103, MTH 124, MTH 134, MTH 165. Meet with Student Development
faculty member or program coordinator for appropriate course.

3
Meet with Student Development faculty member or program coordinator for appropriate ACC, CIS or
ECO course.

4
Students must satisfy the prerequisites for each course selected.

Students need to choose a course to meet this requirement that also meets the World Cultures and Diversity
graduation requirement.
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E-Commerce Business Certificate

This 15 credit-hour certificate program is designed to give individuals with little technical or business training the
skills necessary to start and manage viable Web-based businesses or consult with others on e-commerce
business start-ups. The principles learned in this program could also be applied to existing businesses wishing to
expand by offering a Web-based alternatives.

Required:

CIS 218 E-Commerce Development......................................... 3

MGT 154 Small Business Management...................................... 3
MKT 252 Internet Marketing........................................................ 3

Electives: Select six credit hours from the following courses:

CIS 100 Computer Fundamentals or
CIS 101 Introduction to Computer Information Systems .......... 3

CIS 119
1

Web Site Development I.............................................. 3
MKT 245 Principles of Marketing ................................................ 3

MKT 247 Consumer Behavior..................................................... 3
MKT 255 Marketing Research .................................................... 3
PLS 222 Intellectual Property..................................................... 3

1
Students must satisfy prerequisite.

Marketing Certificate

This is 12 credit-hour certificate program is designed for those interested in obtaining basic marketing skills that
can be used in entry-level marketing positions.

Required:

MKT 245 Principles of Marketing ................................................ 3

Electives: Select nine credit hours from the following:

MKT 105 Sports Marketing ......................................................... 3
MKT 140 Principles of Professional Selling................................ 3

MKT 202 Marketing for Non-Profit Organizations....................... 3
MKT 217 Advertising................................................................... 3
MKT 247 Consumer Buying Behavior ........................................ 3

MKT 252 Internet Marketing........................................................ 3
MKT 255 Marketing Research .................................................... 3
MKT 281 Internship in Marketing ................................................ 3

Marketing Research Certificate

This 6 credit-hour certificate program is designed to give individuals with little or no formal training the skills
necessary to function as a market research analyst. The principles learned in these classes will help individuals
efficiently target markets, design research instruments, and identify potential markets for new and existing
products and services.

Required:

GEG 151 Geographic Information Systems I.............................. 3

MKT 255 Market Research ......................................................... 3
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Retail Merchandising Certificate

This is a 17-18 credit-hour certificate program designed for individuals with career interests in the retail
management field. It is especially appropriate for those individuals employed in retailing who are seeking skills and
knowledge which may prepare them for career advancement.

Required:

FAS 212 Visual Fashion Merchandising (2) or
MKT 217 Advertising (3) ............................................................. 2-3

MKT 106 Retail Merchandising................................................... 3
MKT 250 Retailing....................................................................... 3
MKT 251 Retail Merchandise Management ............................... 3

Electives: Select at least six credit hours from the following courses:

ACC 099 Business Recordkeeping (3) or
ACC 101 Introduction to Financial Accounting (4)...................... 3-4
MGT 111 Introduction to Business Organization ........................ 3

MGT 154 Small Business Management...................................... 3
MGT 160 Principles of Supervision............................................. 3
MKT 140 Principles of Professional Selling................................ 3

MKT 245 Principles of Marketing ................................................ 3

Sales Management and Development Certificate

This 15 credit-hour certificate program is designed to provide in-service and pre-service training and development
for industrial sales and sales management personnel representing manufacturers, service marketers, wholesalers
or other marketing middlemen. Through the selection of courses, this program can satisfy both the career needs of
individuals seeking to develop and expand their selling and account servicing skills and individuals preparing for
sales management responsibilities. This certificate program would be especially appropriate for individuals who
are entering the professional field without a formal sales or marketing education.

Program requirements are satisfied by completing six hours from Group 1 and nine hours from Group II for a total
minimum of 15 credit hours. To achieve an individual program designed to complement the student's industrial
and educational background, the selection of courses should be made in consultation with the coordinator.

Electives: Group I (Select six credit hours from the following):

MKT 140 Principles of Professional Selling................................ 3
MKT 141 Sales Management...................................................... 3

MKT 240 Advanced Sales Strategies ......................................... 3
MKT 247 Consumer Buying Behavior ........................................ 3

Electives: Group II (Select nine credit hours from the following):

ACC 211 Business Law I ............................................................ 3
MAT 125 Purchasing................................................................... 3

MGT 111 Introduction to Business Organization ........................ 3
MGT 160 Principles of Supervision............................................. 3
MKT 141 Sales Management...................................................... 3

MKT 240 Advanced Sales Strategies ......................................... 3
MKT 245 Principles of Marketing ................................................ 3
MKT 246 Business to Business Marketing ................................. 3


