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Why do we need to invest in our message?

Multiple competitors with deep pockets
Expensive media market

Proliferation of media channels
Expanding demands on creative

Protect and position Harper College brand
message
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3 Most Expensive Market

* New York

* Los Angeles

« Chicago

* Philadelphia
 Dallas- Fort Worth

 San Francisco

* Boston
* Washington DC
* Atlanta

* Houston

Source: September 22, 2012 Nielson Local Television Market Universe Estimates
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Increasing Competition

0 133+ higher ed institutions actively marketing in Chicago Market
O $31 million* Spent in 2012 education Category (Traditional media only: newspaper, spot

TV, cable TV, radio, out-of-home and magazine)

2008 2009 2010 2011 2012

$ Millions
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*Does not include: direct mail, postcards, e-mail, online search or display, brochures, posters,
sponsorships, event promotions, etc. source: voiceTrak full Year 2012 report
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Expanding Media Channel Choices
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Challenges
& # of channels with lower budget
{ # of creative variations

\ {4 audience attention

@..

Dlgdal radio

Benefits
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Outdoor

Rt 53 .3 Ml n/o Euclid (digital)
-90 .5 MI W/O Elmhurst (digital)

Hwy 72 E/O Bartlett

June-August “13 G Pt oy
Apnl _ AU gust :1 4 | Start. Finish.'Go Forward. ‘ ‘

(Locations vary.)
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GoForward® ct 19, 10:16am via Echofor
How many times is B96 going to play the Harper
college commerical.. Like seriously? Theres

= gotta b other school commercials besides
a I O harper.

120+ :30 spots THE MIX
Adult Spot @F@U
1 0/1 5- 1 1 /4/1 3 (highlight adult info session October 23 then FTIC transfer)
12/127-1/6/14

Highlight class start date and web site.

87.7
pUrERe

CHICAGD'S #1
T RSUSIC STATION
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BLUELINE
Variety of Program Specific Tactics

HARFER COLLEGE

EARLY CHILDHOOD

Events —— R S
Overview Brochures e L E
Direct Mall

Daily Herald Ads
Info Sessions

Open Houses
Industry Site Ads
Social Media

Public Relations

OOO00O00000

HarperCollege e

Check out Harper's Architecture program
Saturday, October 19 at Chicago Architecturs &
Design College Day. bit. ly/GX5hmF
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Digital Marketing

O  Ofthe top 100 Google advertisers, 16 are

for, or on behalf of, educational

institutions.

O  Those 16 advertisers alone spend an

estimated $2 million a DAY.

Average Time Spent per Day with Major Media by

US Adults, 2010-2013

hrs:mins

2010 2011 2012 2013
Digital I 3:49 4:33 5:16
—Online* 222 233 2:27 2
=Mobile (nomyoice) 024 043 135 2
—Other Q.26 0c28 0:31 038
TV 4:24 4:34 4:38 4:31
Radio 1:36 1:34 1:32 1.26
Print** 0:50 D:44 0:38 0:32
—MNewspapers 0:30 ra2é 022 18
—Magazines 0.20 018 016 0:14
Other 045 0:37 0:28 0:20
Total 10:46 11:18 1149 12:05

Note' ages 18+, time spent with each medium includes all time spent with

_that medium, regardless of multitasking; for example, 1 hour of

multitasking online while watching TV is counted as 1 howr for TV and 1
hour for online, *includes all intermet activities on desktop and laptop

computers, **offline reading only
Source; eMarketer, July 2013
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wweceMarketer.com
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Top AdWords Spenders

SpyFu » All SEM Top Lists » Top AdWords Spenders

Rank Domain

3 th s W N =

0 0

11
12
13
14
15
16
17
18
19
20
21
22
23
24
25

27
28
29
30

geico.com
phoenix.edu

ask.com

devry.edu

amazon.com
classesusa.com
capitalone.com
quickenloans.com
google.com
statefarm.com
expedia.com
progressive.com
lendingtree_com
allstate.com
educationconnection.com
uline.com

ashford.edu

capella.edu
homedepot.com
citicards.com

itt-tech edu
usautoinsurancenow.com
booking.com
waldenu.edu
quotelab.com

att.com

barracuda.com
lowes.com

godaddy.com

vistaprint.com

Daily Budget
$663,583.86
—> 30133178
$342.994 21
$312,143.15
$233,847.26
— 322637784
$204.331.95
$107.891.50
$173,294 80
$168,453.61
$167.723.26
$154,972.27
$140,625.06
$139,020.01

——> $128,506.65
$125,880.70

S $12367692
———> $122,02372
$121,978.33

$119,551.05

—> $118,11262
$113,770.46
$113,286.35

—> 5$110,020.04
$107,000.35
$106,923.66
$105,260.33

$99,395.03

$99.045 56

$95.890 15
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Digital Marketing

Online Search (MSN, Bing, Google)

GU. glL’ husiness daqres| “
business degree
business degres jobs
business degres salary
business degree online

Ads related to business degree (7

Busi Administration - harpercellege edu Cam Your Business Degree
" e edu/busin 1 Ivet ediBusiness. Degree

Our Degree & Certific |
W Alganquin Road, Palating, IL E
&

A Dusiness Dagree. C:
Accredibed Program Reques!

UDM Business School - udmercy edu

100¢% Onling MBA Program
wei.ca

Business Administration
Wik mhursl cdu/Busines:

Online Content and Remarketin

Mobile and In-App Advertising
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Direct Mall

Postcard to 180,000+ in-district residents wu.

ygur ?m[ here

Start. Finish.\'Go Forward.

START AT

HARPER COLLEGE

TRANSFER:

Choose from £50+ popular ganaral education (gen ed) classes offerad
days, evenings, on campus and online. Transler your credits 1o your four-
year university of choice ihrough agreemants with hunareds of prestigious
universities. Compiete your bachelors degree, save up to 388,000+ In
coliage expenses and graduate with & dpioma Tom your university.

GET HIRED:

Wiih & career cartification or degres, you'l nave 3 competitve edge In the
Joby market. Al Harper Collage, you can choosa from 100+ cansar classes,
carlificates and degrees that prapane you 1o enter the field of your choice

while {ekng advantzge of affordabie fuition and wond-cless fzculty

GET PROMOTED:

The wond never tops Chenging and you can't ever stop earning If you wart
to rernain marketabie. Earn a cartificate In 3 year of kess 10 re-career of take
sharpen your skils. Leam fom indusiny-professionals and &

y In state-of-the-art Tacities. Cpportunities become realties whan

you're prepared to teke advantage of tham.

e g e . o ey e - s o e et 5 i b i b S S . St
e e E e . L AT A — ke e 515 D

GO FORWARD

CLICK: 247

Find out how to take advantage of Harper's benefits.
Hear what our stedents have i say.

+ Aduits visit harpercoliege.edu/mysuccess

* High Schoal students viskt harpercoliege.edu/myhuture |

TALK: WITH US
Spesi with 2 Harper College representaiive In 3 personal
discussion focused on your interests, expenance and goals.
Call B47 8256230 to schedule appoistment.

| WESIT: ATTEND AN INF ON

! Sesslons 3re held Swoeghout the year and focus on 8

| range of career areas. Vist harpercoliage sdu and SEsmh
! “Ifo Session” tn view Information sessions talored o

your particular inberests.

i APPLY: ONLINE
| Wisit narpescoliege.acw and dick on “Fulure Student™ to
i getsinred
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Broadcast TV Traffic Sponsorship

wan.nec.corv,csne [RBY
Slate plus :10 tag
CLiL',

138+ spots
10/15-11/4 &12/27-1/6/13

EEEEEEEEEEEEEEEEEEEEEE
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Focus: October Focus: transfer Focus: Class start date. e
23 Adult Info benefits.
Session. The

Weather ==
Channel
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Comcast and Wowway Cable

1

L
L
L
L

Value add tags

Zoned ~
10/15-11/4/13; 12/127-1/6/14 ( )
New Commercial developed for 2014 — — c

:30 Brand Commercial E=r-ii
&%@ COMEDY TVH¥INID

[ 2,000+ 30: spots E mr

p.
NETWORKS .
@omcasﬁ
SPORTSNET.

Elfent; Horper Colege

Date: 10.18.13

Title: NPVO173A HARPERBRVVankulest

Project:

AE: 1 spanos
Producer: Alfonso Butera
. Did i really just see a Harper college commercial?? Proud alum
Music/vo: “_'_4':"
‘ n‘} TheRealStubbz30 SIS v

Just saw a Harper College commercial on
ESPN. Daamn steppin up Harper #USP

‘ 13 atink20
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Going Forward...

[0 Continue to elevate brand

[0 Continue to enhance and roll out additional career and transfer
campaigns

[1 Continue to support individual program/service requests

[J On the Horizon: Inspire U (May 3), College and Career Expo
(April 26), Spring High School Open House (March), Individual
Career Program Info Sessions
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Thank you.

Sandie Minich
Donna Harwood
Mike Barzacchini
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